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  Press Release

Quit-Smoking Methods Shift To Medical Approaches, As “Hard Core” Smokers Remain.

Tampa FL,  January 3,  2001:   Marketdata Enterprises, Inc., a  market research publisher of  service industry studies since 1979, released an updated 3rd edition 133-page analysis entitled: Smoking Cessation Products & Services: A Market Analysis. This is the ONLY business analysis currently available about this healthcare service sector. It contains the latest smoker demographics and information from the CDC, FDA, FTC, Surgeon General, and other sources, supplemented with proprietary Marketdata analyses and forecasts.

In a nutshell, the following is true of the major commercial cessation programs over the past five years:

* they have already served most of the smokers most receptive to quitting, leaving a 

    “hard core” smoker base of people.

* the number of participants in their programs has declined significantly.

* programs now serve primarily the corporate market, leaving the “general public”

    market to the non-profit associations

 According to Research Director, John LaRosa: “Since Marketdata’s last study in 1993, the smoking cessation market has undergone dramatic change.  Smokers now have a considerably wider selection of pharmacological options available to them as smoking cessation aids.  New products and delivery methods have been introduced offering advantages over those already on the market.  Moreover, with the advent of prescription (Rx) to over-the-counter (OTC) conversion for most nicotine replacement products, smokers now have much easier access to NRT.  This has, in essence, made self-treatment a more viable alternative, because it minimizes smokers’ reliance on third-party support and oversight. 

In the NRT category, the nicotine nasal spray and nicotine inhaler have been added to the treatment arsenal.  Additionally, the nicotine gum and all four nicotine patch brands have been converted from prescription to (OTC) status.  The nicotine patch is now also available as a generic product.    

Apart from the NRT category, the most noteworthy development in the smoking cessation market has been the introduction of Zyban, the first non-NRT medication for smoking cessation.  This introduction offers the first legitimate opportunity for smokers to opt for non-nicotine treatment in their effort to quit smoking.  

During the past seven years, most of the commercial and non-profit smoking cessation organizations underwent some form of restructuring, commonly re-prioritizing their core audiences and/or consolidating their offerings.

Major Findings:
· Market Size…  The market is expected to grow 5.9% yearly, from $812 million in 1999 to $1.05 billion by 2004.  We expect flat growth for the commercial and nonprofit programs, as well as sales of Zyban.  The nicotine gum segment should grow 9.2%/year, to $527 million -the fastest growth segment.  Nicotine patch sales should grow 6%/year, to $383 million by 2004. 

· 48 million Americans (24% of all adults) still smoke, and cessation goals set for the Healthy People 2000 Program were missed badly. 

· Quit rates using nicotine nasal sprays and inhalers or the drug Zyban are the highest reported-about30%.  Success rates for nicotine gum are about 24% and the patches about 17%.  Quit rates are highest when combining behavioral therapy with such products

· Nicorette gum and all four nicotine patches have been converted from Rx to OTC status.  Apart from nicotine replacement therapy, the most important development in smoking cessation has been the introduction of Zyban, a non-nicotine treatment.

· The commercial and nonprofit programs have all contracted and restructured over the past five years, and now serve less smokers.  Commercial programs now mainly serve corporate markets, leaving the general public to the nonprofits.

· The Internet has assumed a greater role in smoking cessation via Federal agency and private healthcare related websites.

The Major Smoking Cessation Market Segments ($ millions)

	
	
	
	
	

	
	1992
	1998
	1999
	2004

	Nicorette gum
	$101.0
	$279.0
	$361.0
	$527.0

	Nicotine patches, nasal 

   sprays, inhalers
	700
	268.3
	294.8
	383.0

	Drugs - Zyban
	NA
	142.0
	117.0
	100.0

	 Commercial Programs
	20.4
	21.0
	21.0
	21.6

	
	
	
	
	

	Non-profit Programs
	13.9
	16.7
	18.4
	19.0

	
	
	
	
	

	TOTAL SMOKING CESSATION MARKET
	$835.3
	$727.0
	$812.2
	$1,050.6


Source: Marketdata Enterprises estimates & forecasts, IMS Health, product 

             manufacturers (annual reports, 10Ks, websites, management interviews)

Editor’s Note:   

John LaRosa is available for interview, call: 813-931-3900.  Smoking Cessation Products & Services is a 133-page market study  that costs $1,495 (also sold by chapters).  A 29 pp. Overview is sold to the general public for $79.  Table of contents available--Contact: Marketdata Enterprises, Tampa, FL  (FAX: 813-907-3606, Email: marketdataent@yahoo.com, Web site: www.marketdataenterprises.com  Study also sold via 5 commercial online databases:  Dialog, Investext, Marketresearch.com, Mindbranch.com., Multex.
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